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Challenge: Williams-Thomas Funeral Home had a dated-looking logo featuring a horse-drawn carriage 
  that had meaning to them and their community. They were ready to refresh the logo to 
 connect with a new generation of families, without abandoning the concept.

Solution: adfinity took a fresh approach to the carriage drawing and updated the font and colors, 
 keeping all of the original elements while freshening the brand and broadening its appeal.

Williams-Thomas has a carriage on 
display on the Funeral Home property, 

so it was especially important to 
maintain this element of the logo.
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Challenge: The owners of Horizon Funeral & Cremation Services loved the logo adfinity designed for 
 their new business as it appears on letterhead, advertisements and such. However, the logo 
 with yellow type on a white background was difficult to read on their street sign.

Solution: adfinity created options for an ancillary logo for use on signage and billboards. By adding 
 more contrast between the firm name and the background and increasing both the weight  
 and size of the font used for “Funeral & Cremation Services” the logo now pops in traffic.

adfinity created this alternate version  
of the logo to decide if making the logo  

fonts heavier would help.

This second mockup, reversing the colors so that the 
logo is light on darker background, demonstrates how 
a few small modifications can make a big difference.

 No matter what shape or size a logo is, it may need to be used in a square space, such as the profile image box on Facebook. Wide logos get reduced  
in size so that they may not be readable. adfinity creates alternate stacked or square versions of any logo to use in different placements.

MORE LOGO SOLUTIONS

This photo shows the primary logo on the existing sign.  
As a new business with little name recognition, the concern was  

the firm name blended into the background and the phrase  
“Funeral & Cremation Services” was too hard to read.
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These posters and banners 
are color-coded to match the 
presentation piece, for easy 

reference in the arrangement room.

adfinity designed this GPL presentation piece as a 
unique and interesting way to present packages to families.

Challenge: The folks at Remembrance Services wanted to present their packages in a  
 non-traditional, visually interesting format, far different from a typical General Price List.  
 Of course, the format still had to meet all regulatory requirements. In addition, the final  
 piece should be extended to banners, posters, and labels for their arrangement room.

Solution: Design a General Price List that is colorful and full of bright but respectful imagery,  
 while simply explaining the variety of packages and other options. Then, create matching 
 materials for display in the arrangement room.
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