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Do fabulous work and be known around the 
world for our innovativeness.

Attract exciting people—more than a few of 
whom are a little offbeat.

Raise hell, constantly question “the way things 
are done around here” and never, ever rest on 
our laurels. (Today’s laurels are tomorrow’s 
compost.)

Make sure that those who leave us, voluntarily 
or involuntarily, can testify to having learned 
a lot, having had a special experience and 
having made fast friends while they were here. 
(Ye shall be known by your alumni.)

Have a collegial, supportive, zany, laughter-
filled environment where people support one 
another and politics are as absent as they can 
be in a human (i.e., imperfect) enterprise.

Insure that no question or innuendo ever 
arises about our ethics.

Dot the “i’s,” cross the “t’s,” answer the phones 
promptly, send out errorless invoices and, in 
general, never forget that God is in the details.

Work with exciting clients (and other 
partners) who turn us on and stretch us, from 
whom we can learn and with whom we enjoy 
associating. (And who pay their bills on time, 
too). Fire dud customers.

Take in substantially more money than we 
spend. (Where spending includes above 
average compensation and a very high level of 
investment in the future.)

Grow via creative, high-quality services and 
the acquisition of terrific clients—not via 
growth for growth’s sake.

1.

2.

3.

4.

5.

6.

7.

8.

9.

10.

adfinity’s
vision statement:

DISCLAIMER: THIS CATALOG CONTAINS COPYRIGHTED MATERIAL. UNAUTHORIZED USE OF 
ANY PART THEREOF VIOLATES FEDERAL LAW.

Page
NEW Importance of a Funeral Director Brochure..............................3

Pet Services Advertising ........................................................................................4

Newsletters ....................................................................................................................6

Retainer Program ......................................................................................................7

Marketing Tip  .....................................................................................Back Cover

POINT-OF-PURCHASE SIGNAGE
Whether it is signage for your selection room or 
banners for your parking lot, adfinity can help extend 
your branding with custom point-of-purchase displays. 
Contact us for a consultation and quote!  

1-877-251-1222
CALL TOLL-FREE  9:00 AM – 5:00 PM EST or visit our website any time.
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Classic
When simplicity is the  main concern....
• Complete personalized ceremony in one of our event locations, church or a setting of your choosing 

• Floral Arrangements
• Family Planning Guide
• Event Broadcasting
• Life Tribute DVD
• Family Support Benefits
• Celebration of Life Classic Products

A complete package to meet  
the needs of your family...

• Complete personalized ceremony in one of our event locations, church or a setting of your choosing
• Memorial Table
• Memorial Portrait
• Floral Arrangements
• Family Planning Guide
• Event Broadcasting
• Memory Gift
• Life Tribute DVD
• Family Support Benefits
• Celebration of Life Legacy Products

LegacyTribute

The essentials but with 

affordability in mind...

• Complete personalized ceremony in one of 

our event locations, church or a setting of 

your choosing 

• Memorial Table

• Memorial Portrait

• Floral Arrangements

• Family Planning Guide

• Event Broadcasting

• Life Tribute DVD

• Family Support Benefits

• Celebration of Life Tribute Products



CALL TOLL-FREE  9:00 AM – 5:00 PM EST or visit our website anytime.

BROCHURES

CALL TOLL-FREE  9:00 AM – 5:00 PM EST or visit our website any time.

adfinity.net
CALL TOLL-FREE  9:00 AM – 5:00 PM EST or visit our website any time.
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A day in the life of a funeral director can include hundreds  
of tasks, small and large. Unfortunately, most go unnoticed by 
the families you serve. Our new brochure, The Importance of a 
Funeral Director, explains what a funeral director does and why 
it is important to have someone outside of the family managing 
all of the events involved with a funeral or cremation service.

Importance of a Funeral Director Trifold Brochure
#091304

STARTING AT $250
(Includes personalization.)

Get 500 personalized brochures for $250 ($.50 each)

Get 1,000 personalized brochures for $400 ($.40 each)

Get 2,500 personalized brochures for $750 ($.30 each)



Newspaper advertising promises thousands of 
readers and caters to the local audience you want to 
reach. Newspaper also helps drive readers to your 
website, so even a small ad can be effective.

AD LICENSING FEE  $100
(Includes personalization.)

Did you know all adfinity newspaper ADS  
come with FREE personalization and sizing?

Did you know all of adfinity’s newspaper ADS  
are available in COLOR and BLACK & WHITE?

1-877-251-1222
CALL TOLL-FREE  9:00 AM – 5:00 PM EST or visit our website any time.
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NEWSPAPER ADVERTISING

All of our newspaper ads can 
be made into postcards, direct 
mailers, billboards and more! 

#091302

15784 Pearl Rd • Strongsville
(440) 238-1200

ClevelandCremation.com
Crystal Jardine, LFD

Many people think of their dog as another one of their babies. That’s 
why we offer a full range of pet funeral and cremation services to local 
families. We can arrange a simple cremation or a full memorial service  ‑ 

whatever you feel would be a fitting goodbye to your beloved pet.

SNICKERS 
was a true 
member of the

FAMILY...”

“

15784 Pearl Rd • Strongsville

(440) 238-1200
ClevelandCremation.com

Crystal Jardine, LFD

As pet lovers ourselves, we understand the pain that comes from the 

loss of a dog or cat. That’s why we offer a full range of pet funeral and 

cremation services to families in our area. If you’ve experienced a loss, 

call us and we will handle all of the arrangements so you don’t have to.

“He wasn’t just a pet...”
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UNCONDITIONAL Love NEVER ENDS.They were always there for you with wagging tails, purrs or squeaks of affection - regardless of your mood. That’s truly unconditional love.
We understand how difficult losing a pet can be. That’s why we offer pet funeral, cremation and memorial services so you and your family can lovingly honor your faithful companion. 
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417 Pittsburgh Street
Scottdale

(724) 887-6110
kapr.com

adfinity.net

Our complete newspaper 
ad library can be found at

#091303

#091301



adfinity.net
CALL TOLL-FREE  9:00 AM – 5:00 PM EST or visit our website any time.
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CALL TOLL-FREE  9:00 AM – 5:00 PM EST or visit our website any time.

BROCHURES

Pet Services Trifold Brochure
#####091305

STARTING AT $250
(Includes personalization.)

Get 500 personalized brochures for $250 ($.50 each)

Get 1,000 personalized brochures for $400 ($.40 each)

Get 2,500 personalized brochures for $750 ($.30 each)

If you offer pet cremation or funeral services, some of your most 
valuable contacts will be your local veterinarians. Use our new 
brochure, Helping Your Families During Their Time Of Need, to 
showcase the services you can offer vets and their pet families. 



Understanding Grief
The “five stages of grief” is a hypothesis introduced by Elisabeth Kübler-Ross that states when a person is faced with the reality of 
impending, he or she will experience a series of emotional stages: denial, anger, bargaining, depression, and acceptance, not necessarily 
in that order.

Denial —”This can’t be happening, not to me.”

Denial is usually a short-term defense for the individual. This feeling is generally replaced with heightened awareness of possessions and 
individuals that will be left behind after death. Denial can be conscious or unconscious refusal to accept facts, information, or the reality 
of the situation. Because it is a defense mechanism, some people become stuck at this stage.

Anger — “Why me? It’s not fair”

In the second stage, the individual recognizes that denial cannot continue. Because of anger, the person may be difficult to care for due 
to misplaced feelings of rage and envy. Anger can manifest itself in different ways. People can be angry with themselves, or with others, 
and especially those who are close to them. Remain objective when dealing with a person experiencing anger from grief.

Bargaining — “I’ll do anything for a few more years”

The third stage involves the hope that the individual can somehow postpone or delay death. Usually, the negotiation for an extended 
life is made with a higher power in exchange for a reformed lifestyle. Bargaining rarely provides a sustainable solution, especially if it’s a 
matter of life or death.

Depression — “I’m so sad, why bother with anything?”

During the fourth stage, the dying person begins to understand the certainty of death. Because of this, the individual may become silent, 
refuse visitors and spend much of the time crying and grieving. This process allows the dying person to disconnect from things of love and 
affection. It is not recommended to attempt to cheer up an individual who is in this stage. It is an important time for grieving that must be 
processed.

Acceptance —”I can’t fight it, I may as well prepare for it.”

In this last stage, individuals begin to come to terms with their mortality, 
or that of a loved one, or other tragic event. This stage varies according 
to the person’s situation. People dying can enter this stage well before 
the people they leave behind, who must pass through the stages of grief 
at their own pace.

Father’s Day
Father’s Day is a celebration which began in the United States in the early 20th 
century to celebrate fatherhood and male parenting after the success of Mother’s 
Day. Father’s Day was founded in Spokane, Washington in 1910 by Sonora 
Smart Dodd. Its first celebration was at the YMCA on June 19, 1910. The holiday 
did not have much success initially, but in 1938, Dodd received help from the 
Father’s Day Council, founded by the New York Associated Men’s Wear Retailers. 
Americans resisted the holiday, thinking it was an attempt by merchants to repeat 
the commercial success of Mother’s Day. But the trade groups did not give up 
and by the mid 80s, the Father’s Council wrote that “Father’s Day has become a 
‘Second Christmas’ for all the men’s gift-oriented industries.” Happy Father’s Day!

Preplanning offers a different type of protection
Sunscreen protects your skin against damage from the sun. Preplanning your funeral can offer 
protection, too. By recording your wishes in advance, you are able to:

• Make arrangements during a time of peace

• Take the responsibility away from your family during their time of grief

• Ensure your wishes known

• Help control the cost of your funeral and protect from inflation

• Get your personal records organized and easy for your survivors to locate 

• Protect your life insurance so that it is there for your survivors and not for funeral expenses

• Provide protection in case the need arises before it is expected

In honor of Independence 
Day, here’s a little 
American trivia:

The heads of which presidents are carved into 
Mount Rushmore?

A. Washington, Madison, Roosevelt, Monroe 

B. Washington, Lincoln, Nixon, Eisenhower 

C. Washington, Jefferson, Roosevelt, Lincoln

Hint: the project was finished in 1941.
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Memorials Close 
To Home

Do you want a daily reminder of a very 
special person? Hold onto the memories 
with a StoneMor Tribute Product.

Our backyard memorials honor your 
loved one with quality, personalized 
pieces that also beautify your home.

Pieces include:

• Lantern    • Bird Bath

Prices start at 
just $395!

Newsletter
Summer 2013

Whether you’d like to commemorate an event, capture a significant 
moment or remember a life well lived, our unique, customizable items 
ensure you’ll never forget.

PRINT NEWSLETTERS
Direct mail works. Put all of your funeral home’s 
marketing messages into a print newsletter. adfinity can 
write custom or general content on topics ranging from 
cremation to preplanning to personalization. We can also 
help you with mailing lists and distribution. Contact us 
today to get started!

1-877-251-1222
CALL TOLL-FREE  9:00 AM – 5:00 PM EST or visit our website any time.
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E-NEWSLETTERS

Design from $1,750
Includes custom copywriting and design of a  
four-page newsletter. Printing, mail list, mailing 
services and postage additional - call for quote.

Get 1,000 printed for $425 ($.43 each)*

Get 2,500 printed for $550 ($.22 each)*

Get 5,000 printed for $800 ($.16 each)*

*Pricing for 11 x 17 newsletter.

According to MarketingSherpa,  
58 percent of adult Americans  

check email first thing in the morning. 
Don’t miss your opportunity to get in 

their inboxes. adfinity can help you 
design, edit and distribute your email 

newsletter on a monthly  
or quarterly basis. 

Call Stephanie at 1-877-251-1222 x 9 
or email stephanie@adfinity.net for a 

quote today!
 

Tips for Staying Fit This Fall
Summer is over and that means cooler temperatures and shorter periods of daylight. But that doesn’t mean you can’t continue to 

exercise. Here are some suggestions for staying fit this fall:

1. Take advantage of the weather. Exercise outdoors and enjoy cooler temperatures. Walk, hike and cycle. 

Rake leaves or do some outdoor yard work. It’s a great way to get the heart pumping burn calories at the 

same time.

2. Think outside the box. Always wanted to learn to tap dance? Attempt to box? Master the jump 

rope? Many classes at gyms and elsewhere get started in the fall, so look around and see 

if something intrigues you.

3. Be an active TV watcher. While you watch your favorite show on the boob tube, you 

can walk or run in place, do lunges or lift weights. During commercials, challenge 

yourself to do push-ups or sit-ups. 

4. Stay at it for 30 days. Experts say it takes about four weeks for the body to adapt to 

lifestyle changes. After a month, behavior patterns will have adapted and it will be much 

easier to stick with your exercise routine.

5. Dress in layers. When exercising outside, layer your clothing. Before your body warms up, you may feel 

chilled, but once the blood gets pumping, you’ll feel overdressed. 

6. Eat right. Lots of fruits, vegetables, and water will help your body stay energized longer.

Help Keep Your Home Safe On Halloween
Halloween is a magical day for kids of all ages. Whether you are having a costume party or handing out 

candy to trick-or-treaters, here are some tips for keeping your home - and those visiting - safe. 

Create a Clear Path – Keep the area around your home clear of obstructions so that visitors don’t 

stumble and injure themselves.  Remove lawn ornaments, gardening equipment, toys, etc. to help 

avoid falls or damage to your property.

Confine Your Pets – For the safety of your pets and your guests, keep dogs and cats away from the 

front porch or areas where they might jump on or even bit unfamiliar visitors.

Keep the Lights On – Be sure that trick-or-treaters and other visitors are able to see clearly after 

dark to avoid falls and other injuries on your property.  You will also deter burglars and other mischief 

makers who are always less inclined to approach a well-lit home.

Avoid Open Flames – While jack-o-lanterns, candles and luminaries set the spooky mood on Halloween, 

they can easily be overturned and start a fire.  Consider glow sticks and battery-powered lanterns instead.

5 Reasons Why People Choose Cremation
The number of individuals choosing cremation has increased every year since the 1960s. In 

2009. the Cremation Association of North America (CANA) stated cremation was the choice for 

close to 39 percent of Americans. That number is expected to jump to 46 percent by 2015 and 

near 60 percent by 2025, according to association predictions. 

Cremation is a very personal decision people make for a variety of reasons – for themselves and 

their loved ones. Here are 5 reasons people are turning to cremation more frequently than ever:

• More information is available on the benefits of cremation.

• Families are spreading out.

• Environmental considerations are becoming more important.

• People are open to more informal funeral services.

• Religious objections aren’t as strict or enforced.

While almost half of cremation families scatter or store ashes in urns, there are other options. Cemeteries have options for 

memorializing ashes, including ground burial, community mausoleums with spaces called cremation niches and cremation gardens 

containing benches, pedestals and other permanent memorials within a park-like setting. In addition, cremated remains can also be 

turned into beautiful cremation jewelry or placed in bird feeders or park benches for year-round display.

Cremation Preplanning
If you’ve already decided cremation is right for you, make sure to put it in writing. And, if you 

desire, you can prearrange and prepay for additional savings. Making the commitment to 

preplan your cremation service:

• Is easy. There’s no physical required. Absolutely everyone can make a preplan. The plan is 

completed and securely stored our office.

• Lets your loved ones clearly know your wishes.

• Relieves your family members of making decisions on your behalf during an emotional time.

• Can protect your family from inflation. Your expenses can be covered when you need them 

to be, through a pre-payment plan.

If you have questions about cremation preplanning, please contact one of our 

knowledgeable specialists today!

Columbus Day
Officially, Columbus Day is October 12. We thought it might be fun to 

see what you know about Christopher Columbus.

Columbus Day was first celebrated in 1892, the 400th anniversary of Columbus’ landing in the 

New World. President Harrison made it a federal holiday. 

Colorado was the first to adopt Columbus Day as an official state holiday.

The Knights of Columbus (a religious organization) was named after the famous Italian explorer.

The 1893 Chicago World’s Fair celebrated Columbus’ voyage with The Columbia Expo. It was 

incredible! It had the first ferris wheel and the fairgrounds were electrified at night!

Newsletter
Fall 2013



CALL TOLL-FREE  9:00 AM – 5:00 PM EST or visit our website any time.

adfinity.net
CALL TOLL-FREE  9:00 AM – 5:00 PM EST or visit our website any time.
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CALL TOLL-FREE  9:00 AM – 5:00 PM EST or visit our website any time.

RETAINER PROGRAM

$1,250 per month*
*12-month minimum commitment. Billable 

expenses such as media placement, 
printing and postage are additional.

Looking for a comprehensive marketing plan and all the advertising tools needed to implement it? Then you might be a perfect fit for our 
retainer program. For $1,250/month, adfinity will create a Strategic Marketing Plan specifically for your situation and goals and provide 
you with unlimited access to our library of ready-to-use advertising materials PLUS design and copywriting of custom projects as needed. 
You also get a dedicated project manager who will work with you and our designers, copywriters and media buyers to ensure your 
campaign stays on schedule, on brand message and on budget. Call Doug at 1-877-251-1222 x 1 or email doug@adfinity.net today!

A Great Marketing Campaign Starts With A  
STRATEGIC MARKETING PLAN

2013
Strategies
Prepared and presented by

washelli.com

Bothell

18224 103rd Ave NE

425.486.1281
Brier

3601 Alaska Rd

425.483.0555
Seattle

11111 Aurora Ave N

206.362.5200

“every life has a story”

MARKETING STRATEGIES

O V E R V I E W

Use direct mail to reach specific neighborhoods. Select target areas such as 
retirement communities or newly developed areas and reach out to them in 
their homes using direct mail.

Build a complete campaign to promote Celebrant services. As this is a  
key differentiating point, develop marketing materials that convey the 
Celebrant experience.

Develop marketing materials for caregivers/key influencers. Create a 
program targeted to caregivers and key influencers in order to build 
relationships.

Follow up with phone shoppers. Develop a program to follow up with those 
who call for pricing or other information.

Evergreen Washelli:

Promote awareness of Evergreen Washelli together to build awareness. 
Although they are not on the same property, they have overlapping markets. 

Use Facebook and other social media to promote events. This could  
reach a different audience and familiarize others with the property and  
all of its amenities.

 — 2 —
Evergreen Washelli Strategies 2013
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“every life has a story”
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18224 103rd Ave NE

425.486.1281

Brier
3601 Alaska Rd

425.483.0555

Seattle
11111 Aurora Ave N

206.362.5200

“every life has a story”

simple cremation  

   life celebrations

simple choices
Many families want to keep their decisions as simple as possible. To help you get started, here are some 

of the combinations that families choose most often to honor and celebrate the lives of their loved ones.

Every life has a story - one that family and friends will want to share and remember. Let 

us help you make the most of this once-in-a-lifetime occasion. Whether you want a private 

farewell or a formal celebration, there are so many ways we can help you tell that story.

Understanding how a Celebrant can help you.

A Celebrant is an individual that is an expert at helping you share stories, honor memories and 

celebrate the life of your friend or family member. They understand you have one chance to get it 

right and they help to make sure that happens. Our celebrants will help you arrange an unforgettable 

life celebration that will reflect each individual’s unique character. With these customized events you 

can honor your loved one in any way you see fit, whether it be an informal gathering, a casual dinner 

or a champagne toast.

A Celebrant:
   •  Specializes in celebrating lives

   •  Provides a sense of structure and leadership to the life celebration event

   •  Helps families and guests honor and remember their loved one in a positive and memorable way

   •  Incorporates favorite music, poetry, scripture or prayer if wanted, as well as many other options 

from a library of resources.

   •  Is trained to serve all families, regardless of religion, faith or background

 

Sharing Memories

Included in All Our Plans are Family Support Benefits:
  
   •  100% service guarantee

   •  Online obituary and guestbook - This provides access for family and friends to 

view the obituary, tributes and offer condolences.

   •  Online personalized tribute page - This provides access for family to create a 

memory page highlighting special photos, memories and stories.

   •  Grief library and support materials - Includes online access to grief support 

articles and personal stories, and provides assistance to you and your family.

   •  Estate management guide - This planner helps you organize business and 

personal affairs when a loved one passes away.

Please join us
Ossuary Dedication& Open House

Often, cremated remains stay for years on a shelf or in a locker; 
although people have found many ways to scatter cremated 
remains—from rivers to parks to gardens to the Puget Sound. 
Today, with the popularity of cremations, our ossuary provides 
an affordable and permanent place of rest which provides future 
generations a beautiful place to visit and pay respects. 

Wednesday, April 29, 20093:00 to 5:00 PMThe ceremonywill take place at 4:00 PM  and will feature local community leaders.Abbey View Memorial Park & Cemetery 3601 Alaska Road • Brier 
RSVP:  Please register your wish to attend (guests welcome!) 

 425.483.0555. For questions, call Dale at 425.486.1281.

Flag Day
June 14th, 2013

We Will Accept
Flags for Retirement

on Flag Day.

You may donate by:
• Bringing in a flag for donation
• Donating any dollar amount towards 

the purchase of a new flag
• Donating $70 for a new flag in 

memory of a loved one

Please contact Brenda Spicer
at 206.362.5200

We are in need of 5' x 9 1/2' 
flags for The Avenue of Colors.

“The last time I donated a flag to the Veterans 
Cemetery was more than twenty years ago. 
That American flag was presented to me twenty 
years before that in memory of a fallen brother. I 
carefully marked his name in the margin with the 
date he died, and every year I’ve wondered which 
one was his as I passed. Each time I walk through 
that Avenue of Colors I hold my salute and smile 
thinking my brother’s flag is waving back.”

—Skip Dreps,
Past President, Veterans Memorial Cemetery Board

washelli.comwashelli.comwashelli.com
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Mother’s Day

Happy  
Mother’s Day
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Mother’s Day

Happy  
Mother’s Day

I’ll Celebrate Instead of Cry                                            by Kelly Roper

Another Mother’s Day is here,And I still miss having you near.You were the best mom you could be,And I never once doubted your love for me.
I could spend each Mother’s Day in sorrow,Crying and wishing you were here,But instead I choose to celebrate your life,A life I still hold so dear.

I know you’d rather see me smileThan stand here with tears in my eyes.So I’ll do my best to honor your memory,And you’ll live on as long as I am alive
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Another Mother’s Day is here,And I still miss having you near.You were the best mom you could be,And I never once doubted your love for me.
I could spend each Mother’s Day in sorrow,Crying and wishing you were here,But instead I choose to celebrate your life,A life I still hold so dear.

I know you’d rather see me smileThan stand here with tears in my eyes.So I’ll do my best to honor your memory,And you’ll live on as long as I am alive
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I know you’d rather see me smileThan stand here with tears in my eyes.So I’ll do my best to honor your memory,And you’ll live on as long as I am alive
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Another Mother’s Day is here,And I still miss having you near.You were the best mom you could be,And I never once doubted your love for me.
I could spend each Mother’s Day in sorrow,Crying and wishing you were here,But instead I choose to celebrate your life,A life I still hold so dear.

I know you’d rather see me smileThan stand here with tears in my eyes.So I’ll do my best to honor your memory,And you’ll live on as long as I am alive

MEDALS OF 
HONOR TOUR

A Guided Tour Of The 

Veterans Memorial Cemetery

PRESENTED BY

MEMORIAL DAY
MONDAY • MAY 27, 2013

11111 Aurora Avenue North, Seattle

$5 SUGGESTED DONATION

All Proceeds Go To The Avenue Of Flags

CALL (206) 362-5200 

OR VISIT WASHELLI.COM FOR MORE INFORMATION

Following the Memorial Day Commemorative 

Service, we invite you to attend a guided tour 

of the Veterans Memorial Cemetery and 

learn about the remarkable lives of the Medal 

of Honor recipients in our care.

Our guide this year will be David Bloch, son 

of the Medal of Honor recipient Orville Emil 

Bloch. We are extremely honored and excited 

to have him as our tour guide.
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Our guide this year will be David Bloch, son 

of the Medal of Honor recipient Orville Emil 

Bloch. We are extremely honored and excited 

to have him as our tour guide.
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14633 Canopy Drive
Tampa, FL  33626

adfinity.net
Browse our website for the latest in 
advertising and marketing. We have all 
of the tools you’ll need to successfully 
promote your funeral home!

• Newspaper ads
• Television ads
• Radio spots
• Media buying
• Logos

MARKETING TIP

Your website page titles are crucial to your 
online success. If your page titles only display 
your funeral home name, you are missing 
out on free advertising. At a minimum, make 
sure your city name and ‘funeral home’ and 
‘cremation’ (if appropriate) are in the titles. 
Then, you can add neighboring town names 
and your other products and services.

• Transit ads
• Email newsletters 
• Product brochures
• General Price Lists
• Program adsStephanie Jones

adfinity project manager


